
     Nearly one in three people who received  
the text message became a member and 60% 
of those new customers signed up instantly 
with an additional 13% up to a week later. 
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Ultra White Collar Boxing  
boosts participant engagement 
using SMS

Ultra White Collar Boxing (UWCB) offers people with no 
boxing background the opportunity to experience the 
world of boxing. UWCB provide training, advice and so 
much more for those looking to take part in something 
truly unique and raise money for Cancer Research UK.

Overview

As well as attracting new participants, UWCB also needed 
to improve inactivity rates with previous sign-ups. There is 
a large number of people who sign-up to take part in an 
event but don’t engage further once on-board. The team 
wanted to find an effective solution that would improve 
their communications strategy, increase attendance at 
training sessions and boost ticket sales to events. With 
100+ nationwide events lined up, there needed to be a 
communication method that would add reach and  
structure to their campaigns. 
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The text messages sent to new participants generated a click 
through rate of 32%, while paid social media activity hovered 
around 14%. Other channels didn’t come close to these figures. 
The results have also enabled the team to build a response 
curve that identifies the best days to send follow up  
notifications which will assist with future planning  
and forecasting.

Membership engagement has also significantly improved.  
A recent SMS campaign offering tickets to an event generated  
a 12% click through rate where social media channels have  
previously only achieved 2%. The increased demand for the 
events was significant and ticket sales needed to be staggered 
to cater for the level of interest and traffic to the website. SMS 
was the only channel to get that message across instantly.

UWCB are now looking at using other features from  
Textlocal’s SMS platform, they will be testing Short Numbers  
and Keywords, API automation and whether personal DIN’s  
will improve performance.

The results

The solution
Text messages were sent to new and existing members  
advertising upcoming events and were segmented by the 
event location to target local residents. Using trackable  
short links directing to the UWCB website, they were able to 
see click through rates by region and gain an understanding  
of when the most effective time and day to send the texts 
would be.
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